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#4. Measure Your Success 
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Online marketing generates a wealth of data to let you assess and refine your programs.  
•  AdWords Call Metrics 
•  Google Analytics 
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AdWords Call Metrics 

•  Use a unique phone number  
to see how many calls your  
campaign generates. 

•  Assign a different number  
to each campaign.  

•  Track calls by ad and shift  
your spending accordingly. 

•  Receive clear evidence  
that online marketing can  
lead to real leads, customers  
and offline success.  
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www.google.com/ ads/innovations/callmetrics.html  
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Am I creating  
effective content? 

How do I improve  
site interaction? 

How can I make my 
marketing campaigns more 
effective and accountable? 

How are users engaging 
with my site? 

Google Analytics: Free, quick to install and easy to use 

www.google.com/analytics  

Google Analytics 

Gauge the effectiveness of your efforts 
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Online Marketing Resources  

•  Google Places Help   www.google.com/support/places  

•  Google Tags Help   www.google.com/help/tags  

•  Google AdWords Help   http://adwords.google.com/support/aw  

•  Google AdWords Blog   http://adwords.blogspot.com   

•  Google Analytics Help   www.google.com/support/analytics  

•  Google Analytics Blog   http://analytics.blogspot.com  

•  SEMPO    www.sempo.org  

•  Interactive Advertising Bureau  www.iab.net  

•  Direct Marketing Association  www.the-dma.org  
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#5. Collaborate for Free with Google Apps
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Gmail
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Google Docs and Spreadsheets
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Google Calendar
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Let’s Recap 

Many potential customers are searching online for the products and 
services you offer. Be sure you reach them! 

•  Get found (Google AdWords, Google Boost and online directories) 
•  Engage local customers (Google Places, Google Tags and local review sites) 
•  Tap into your social and professional connections 
•  Collaborate with free productivity programs (Gmail, Calendar, Docs) 

Measure your results along the way!   
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Q&A 
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Frederick Vallaeys 
@siliconvallaeys   
frederick@google.com 

Alex Abelin 
@alexabelin 
aabelin@google.com  
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•  Google Insights for Search (find out how people search) 
•  Google Grants (for non profits) 
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